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• The most reliable online store 

• Innovation for customers 

• Sophisticated PayBox system for cash payments  

• Super modern logistics facilities 

• Information systems and IT projects custom-built 

• In-house developer team 

• Close cooperation with suppliers and manufacturers 

• A team of more than 1000 experts

• Maximum satisfaction for customers and suppliers 

• Network of shops all over CZ, SK, AT and HU

WE’RE NO.1 ON THE CZECH 
E-COMMERCE MARKET

EC  = B + IT + M

We are an E-COMMERCE [EC]
company

We combine BUSINESS [B]
and TECHNOLOGY [IT],

but in such a way that the IT principles 
are used as a catalyst for business

MANAGEMENT [M]
is an integral part with our size 

and complexity
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OUR
VALUES

• Innovation 

• Focused on the customer 

• Ambitious goals 

• The best results 

• High quality 

• Dependability

• Top-notch expertise 

• Fair play

• Corporate responsibility

 

 Alza is the largest internet retailer and innovator in 
e-commerce in the Czech Republic and Slovakia.
 As a recognised leader, it ranks among the largest 
businesses of its kind in all of Central Europe. Since 2014, 
Alza‘s business activities have expanded to 26 other EU 
countries, launching its expansion across Europe.
 The business strategy is based on simple yet very 
effective principles: offering a broad portfolio of products 
and premium services, keeping products in stock at all times, 
and creating a win-win business.  
 Alza focuses on performance and achieving high 
goals, while honouring the principles of responsible business 
conduct towards customers, business partners, employees, 
society, and the environment. 
 At present, Alza has been active in local markets for 
more than 20 years and helps defi ne the idea of e-commerce for 
Central Europe. 

ALZA HAS
VISION,

DIRECTION
AND STRATEGY
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ALZA 
GROWS
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2017

2016

2015

2014

2013 

2010 

2007

2006 

2005 

2000

1998 

1994

Bitcoins added as a payment method. Alza launches internet sales of Tesla 
and BMW electric cars. Alza‘s fi rst brick-and-mortar store in Austria a showroom 
in Hungary were opened. New payment service was added. New SmartHome 
exhibition was opened at the showroom. Alza sponsors the subject of B2C 
E-commerce at the University of Economics in Prague. 
Alza begins delivering on weekends. Stores open on Saturday and Sunday too.
Membership program Alza Premium. First brick-and-mortar store in Hungary.
New distribution centre in Slovakia. 
Alza.cz celebrates its 20th birthday, Alza.sk its 10th. Expansion to 26 EU countries. 
Alza started its own delivery service, AlzaExpres.
More than 3 million orders fi lled. 
New automated logistics centre opens near Prague.
Alzak the Alien is born. 
The company changes its name to Alza.cz, which remains its offi cial name to this day. 
Alza’s revenue grows past 1 billion Czech crowns.
First on-line version of the e-shop. 
First physical store location.
Founding of the fi rm Alzasoft.

24 YEARS
IN THE MARKET

• In 2017, nearly eight million orders were handled and over 

2.9 million unique customers served. 

• Average year-on-year revenue growth of 21%.

• We achieved a billion crowns in revenue in a single week. 

• Seven segments exceeded an annual turnover of 1 billion. 

• Up to 1.2 million visitors on the websites and 200 million     

Czech crowns in sales per day.

• Over 50 shops in the Czech Republic, Slovakia, Austria, and 

Hungary.

• Modern showrooms in CZ, SK, and HU. 

• Unique AlzaDrive service for drive-through purchases some 

Czech and Slovak cities.

• More than 70 Alzaboxes in Central Europe.

• Over 70,000 m2 of Alza warehouse space. 

• We opened the Shop of the Future in Prague.
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A STEP
AHEAD

 Dynamics and innovation are what 
differentiate Alza from other retailers. 

In addition to building solutions for all business 
functions from scratch, Alza‘s in-house development 
team created the patented PayBox, an automated 
self-service kiosk which enables around-the-clock 
payment by cash or card.

The company is also constantly developing and 
improving its sales network and logistics service, 
centred around distribution centres that are among 
the most modern in the country. 

Alza is the only e-shop in the Czech Republic with 
same-day delivery to its store locations and AlzaBox 
kiosks even on the weekend.

Recently, customers are able to pay for their orders 
using cryptocurrencies – Bitcoin and Litecoin. 

• Unique concept of a self-service shop 
• Innovative technology 
• Fast and convenient shopping 
• No queues
• Open 24/7 
• Assistants available via video call 
• Bestselling products in stock 

STORE OF THE FUTURE

The Shop of the Future is the fi rst of its kind in the world. 
Its concept is tailored to meet the individual requirements 
of the customers. It makes purchasing goods fast and 
convenient. 
There is no need to wait in a queue because it is open 24/7, 
365 days a year. Alza‘s 60 m² pilot store was opened near 
the Flora metro station.
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ALWAYS NEARBY 
FOR CUSTOMERS

  Alza is continuously growing and expanding its network of brick-and-
mortar stores across all regions of the Czech Republic and Slovakia, and has 
started expanding the network of stores into additional European countries, 
including Hungary and Austria. The company has modern showrooms in 
Prague, Bratislava, and Budapest.
  
 Since 2014, customers have been able to collect their orders 24 hours 
a day via the network of AlzaBoxes, a smart retail kiosk developed and owned by 
Alza. There is already more than 70 available in Central Europe. 

  Alza guarantees quick delivery with its own delivery service called 
AlzaExpres, which operates in three locations in the Czech Republic and Slovakia 
– in Prauge, Bratislava and Ostrava.

49 stores
78 AlzaBoxes
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ALZA KNOWS HOW TO 
APPEAL TO CUSTOMERS

 The basis for Alza‘s success is its strong focus on 
customers, whom it reaches with the help of distinctive and 
attention-catching marketing communication. This same focus 
on customers drives the rest of Alza‘s offerings: the best online 
shop, fast logistics and delivery, excellent sales and after-sales 
care, and a range of premium services.  
  The highly specifi c requirements of customers from the 
SMB, enterprise, and EDU sectors are tended to by dedicated 
teams of sales representatives from the VIP and B2B departments. ents. 

ise, and EDU sectors are tended to by dedica
s representatives from the VIP and B2B departmetives from the VIP and B2B departme
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CUSTOMERS LOVE ALZA

 Alza has been building the confi dence of its 
customers for a long time. In spite of its constant growth, 
customers are perceived as its greatest asset. As a result, 
all of its innovations are geared for absolute customer 
satisfaction.
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ALZA MAKES CUSTOMER’S 
WISHES COME TRUE

 Since its founding, Alza has built up a 
solid base of loyal customers. As the needs 
and interests of the customer base evolve, Alza 
strives to grow and evolve along with it.

 For that reason, the company‘s product 
range is always expanding, far beyond the 
original focus of electronics. With the same 
enthusiasm and quality, Alza now sells not 
only electronics, but large appliances, toys, 
drugstore goods and cosmetics, fi lms, 
music, e-books, magazines, jewellery, 
sports and hobby supplies. 

 Right now, the Alza offers more than 
200 thousand different products, and the 
company‘s dynamic growth makes it certain 
that its customer offerings will expand still 
further in the future.

  

• Alza Premium
• New smartphone every year 
• Custom-built PCs 
• 60 days Return Service 
• Extended Warranty 
• Insurance against breakage and theft 
• Instant Exchange 
• Buyback program
• First Start 
• Repair Services 
• Various payment methods  
• Instalment sales 
• 1/3 Payment Option 
• Wide selection of delivery options

WE ARE
NUMBER ONE IN SERVICE



21 22

ALL ABOUT ALZAK 
THE ALIEN

2017

2016

2015

2014

2012 

2011 

2009

2008

2007

I fi rst spoke on Hungarian TV.

I welcomed children to the brand-new web store Alza ForKids. 

My image is minted on commemorative silver coins.

I make my debut in 26 other European countries. 

I am promoted to the role of guiding spirit for Alza‘s marketing activities.

My face is everywhere - you can fi nd me on toys, coffee mugs,USB 

drives, and of course, in the hearts of our customers. 

My catchphrase becomes a cult favourite, and I climb higher

on the career ladder.

I begin actively appearing in advertising communications.

My spaceship lands on the planet Earth and I join

the team as Alza‘s company mascot.

role of guiding spirit for Alza‘s marketing activities.
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NO NEED TO BOAST 
WHEN OTHERS DO IT FOR YOU

ASUS Gold Partner 2014, Nejlepší e–tail 2014 – OKI, Rhodos – cena za image 2014, Obchodník 
roku 2014 – MasterCard, HP partner roku 2014 a 2015, Saphire partner 2014 a 2015, Best 
retail reseller 2014 a 2015 – Kaspersky, Member of AMD partner program, HP 2015, 2. nejlepší 
prodejce 2015 – iRobot, Saphire, Shop roku 2015 Vítěz v kategorii Obchodní domy a Cena 
kvality, Platinum technology provider 2015 a 2016 – Intel, Country Partner of the year 2016 – 
DELL, Winner of Microsoft Awards 2016, Best My Cloud Mix 2016 – WD, Mastercard obchodník 
roku 2016, Mastercard obchodník roku 2017, Křišťálová lupa 2017, Nejdůvěryhodnější značka 
2017 v kategorii Prodejce elektra, Nejdůvěryhodnější značka 2016 v kategorii Prodejce elektra. 
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LONG-STANDING 
SUCCESSFUL COOPERATION

ALZA HELPS THOSE IN NEED 
AND ACTS WITH RESPONSIBILITY

Alza contributes to and works with more 
than 40 charities, foundations, schools,
children‘s homes, hospitals, and other
organisations.

APLA Praha, Střední Čechy, o. s., APLA Ji-
homoravský kraj, o. s., Občanské sdružení 
Baobab, Blízký soused, z. s., Centrum Ame-
lie Olomouc, Dech života, o. s., Dětská psy-
chiatrická nemocnice Louny, Dětský domov 
Dolní Počernice, Dětský domov Bojkovice, 
Dobromysl, o. p. s., Drop In o. p. s., Dům tří 
přání, z. s., Farní charita Litomyšl, FOD – Klo-
kánek Žatec, Hospic Sv. Jiří, o. p. s., Institut 
pro digitální ekonomiku, o. p. s., Knihovna 
České Meziříčí, Liga lidských práv, Mamma 
HELP, o. s., Nadace Charty 77, Nadační fond 
Klíček, Nadační fond proti korupci, Národní 
centrum bezpečnějšího internetu, z. s., Roz-
let, o. p. s., PORTIMO, o. p. s., Radost – dět-
ský domov, o. p. s., REMEDIUM Praha, o. p. 
s., Ruka pro život o. p. s., RYTMUS Benešov 
o. p. s., Sdružení FILIA, Sdružení TEREZA, o. 
s., Spolek neslyšících Plzeň, Spolu dětem o. 
p. s., Středisko pro ranou péči Liberec, o. p. 
s., Studio OÁZA, Women for Women o. p. s., 
Ztracené dítě o. s., Živá paměť, o. p. s. a další
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